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Through our puffer vest,
ich is controllable through
r smartphone the wearers
can feel the pressure around

. thelrﬁper body as if they

F

re kbeing hugged. Your
rien an also send you a
ariety of different hugs, for
example, you can be hugged
from the back or the front,
which makes it individual
and people can adjust their
vest. It has the ability to show
different colors to represent a
mixture of different emotions,
which describe the wearer's
mood to other people, but
also themselves. It can be
“really hard to categorize and

understand your emotio-
nal plurality
and the vest can
help the wearer
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SOCIAL: Work-Life-Balance, Lock-
down and Social distancing due to
Covid-19, mental health issues, rise
of Social Media, Climate Activism
Social media as an emotional tool,
used for aggressiveness and hate
S o} ® E © h
Media coverage: lack of good news

TECHNOLOGY: Biofeedback,
signaling psycho- physiological
changes, ai-technology fe. to
analyse mood, home technology,
sensory technologies for clothing,
Digitalisation, leaving the
Digitalisation behind

ECONOMIC: Wellness and Beauty
market share is increasing, More
Technology companies are colla-
borating with fashion companies
“Mental Health” based companies
flourish, Feel -Good-Management

ECOLOGICAL: Awareness  for

—— to better FRIDAY FOR FUTURE sustainable fashion is increasing,
- understand WELLBEING lack of resources and extinction
- themselves. of species, climate crisis,
) reduce distribution = CO2 >
: Maersk, increase in natural
disasters,
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adaptable,ahd not the other way around. Fashion, mental ! health
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JACQUARE . Fashion will gain a new role as [\XALUF%\/ i Em%UQns,
an enabler of its wearer. ental-Well- eing,
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